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Northern Ontario’s 
Immigration Trends in 
Context
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Ontario Immigration
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Presenter
Presentation Notes
Permanent resident definition—”a person who has legally immigrated to Canada but, is not yet a Canadian citizen”—CIC definition http://www.cic.gc.ca/english/helpcentre/glossary.aspDeclining
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Presenter
Presentation Notes
Useful to explain the secondary and primary axis. The secondary axis (on the right) plots PR admissions to Northern Ontario while the one on the left plots PR admissions to Ontario and Canada. Two axis were used so data sets of different magnitudes could be compared. Canadian immigration is increasing, Ontario is decreasing and potentially Northern Ontario is increasing—good for NO if immigration is increasing at a time when Ontario immigration is decreasing



Provincial Nominee 
Program

5

Presenter
Presentation Notes
A program that gives provinces and territories some control over immigration. Immigrants can apply to live in a certain province through applying to the province’s PNP. The province reviews all applications received under the PNP and nominates those who have the skills, education and work experience to contribute to the province subject to the federal limit on nominations. Limits differ on a provincial and annual basis.  



Gaining Prominence
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Presenter
Presentation Notes
Total number of provincial nominations available increasing each year—demonstrates growing importance of the program.Increasing over time—doubled in the last seven yearsIncreasingly more important in terms of economic immigration



Ontario Immigrant Nominee Program
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OINP only 6% of Ontario’s 
economic immigration in 2015

In Manitoba the PNP was 91% of its 
economic immigration in 2015

In smaller regions like PEI it was 95% 
in 2015
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Presenter
Presentation Notes
Formally known as Ontario’s PNPPNP program not very important to Ontario’s economic immigration. However, for Northern Ontario if it was modified correctly it could have a huge impact. Northern Ontario is similar to the smaller regions like PEI and Newfoundland and Labrador, and rural Manitoba population wise. Perhaps we should get a designated portion of the PNP program (link to Morden)Time to ask for a bigger piece of the pie, now that Ontario provincial nominee limits have increased.



Destinations of OINP Immigrants
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Presenter
Presentation Notes
OINP immigrants are largely going to Toronto and the big centers. Overall not a huge source of immigration for Northern Ontario (42 in total in 2015).



OINP as  Means of Immigrant 
Dispersion
• In 2015 almost half of all immigrants coming to Canada 

intended to settle in only 1 of 3 cities: Toronto, Vancouver 
or Montreal 

• Needed to avoid concentration of immigrants in 
metropolitan areas which could:

• Strain existing resources including housing, transportation, 
education and local employment opportunities

• Issue of equity—all share the costs of immigration, time to 
share the wealth
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Presenter
Presentation Notes
Calculations based on IRCC data for PR admissions



PNP Promoting Immigrant Dispersion?

• No, perhaps at the interprovincial it’s been effective but 
not at the intraprovincial level

• The Toronto Immigrant Employment Data Initiative study 
suggests close to 80% of Ontario PNP immigrants from 
1996-2009 immigrated to Toronto

• 2015 numbers show that number to be down to ~63%, 
indicating that the share of OINP immigrants going to 
Toronto has decreased
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Presenter
Presentation Notes
Federal Government report is called Evaluation of the Provincial Nominee Program http://www.cic.gc.ca/english/resources/evaluation/pnp/ Large cities that are not the provincial or territorial capitals: Montreal (2nd biggest city), Calgary (3rd), Ottawa (4th)—only 4 out of 10 of Canada’s largest cities are either Vancouver or provincial and territorial capitals. City size is important because it is linked to higher levels of immigration. (finding supported by Size Matters study from Simon Fraser)Toronto figure shows that the PNP program is not effective in Ontario at dispersionTIEDI did analysis using the administrative dataset, the Permanent Resident Data System (PRDS formally known as LIDS) with permission from CIC. “Data set represents every immigrant--it is not a sample.” http://www.yorku.ca/tiedi/doc/AnalyticalReport26.pdf  



Carving out a piece of the PNP: 
Morden’s example (the MCDII)
• Morden is a small town in Manitoba with a population of 

approximately 8000
• They successfully established a local immigration program 

under the MPNP which allows them to select 50 families a year 
to immigrate to Morden

• Municipality screens people for the PNP
• Conditions

• Have to do an exploratory visit—1 week long where they get to explore 
lifestyle, employment, health and housing options

• Have no connection to other parts of Canada
• Results: tremendous population growth and they’re able to fill 

local employment needs and grow
11

Presenter
Presentation Notes
MCDII-Morden Community Development Immigration InitiativeExample of a program which leads to PNP dispersionPolitical will—Morden program relieves some of the workload from the MPNP—vets candidates for approval, also Morden has a high retention rate with 93-94% remaining in the province at the 1 year mark Morden makes up approximately 0.6% of Manitoba’s population but, receives approximately 0.9% of the PNP immigrants, therefore punching above it’s weight. 



Lessons from Morden

• Community needs to be receptive
• Jobs need to exist
• Morden is unique to the MPNP program, OINP would have 

to be modified before a similar program could be 
established

• Community needs to have a good relationship with the 
PNP administrators

12

Presenter
Presentation Notes
Interviewed one of the instrumental players in the MCDII, Immigration coordinator Shelly Voth and the following is the wisdom she passed onCommunity needs to be receptive—it takes a lot of work to run this program and it won’t work if you don’t have community buy in. It’s the small things that make the program successful such as picking immigrants up and the airport. It is also important that immigrants are welcomed by the community after they integrate.Good relations—need to be willing to adapt to changes in the program and jump through new hoops 



Quantifying Immigration in 
Northern Ontario
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Primary Immigration

• Measures immigrants who immigrated directly to a 
community

• Statistics collected by the IRCC on stated intended 
destination at port-of-entry

14
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Presenter
Presentation Notes
Northwestern Ontario—no increasing patternNortheastern Ontario and northern Ontario—perhaps an increase in the last three years but, could just be a peak—hard to tell 
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Primary Immigration by Categories
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Presenter
Presentation Notes
Refugees—make up a significant portion of primary immigration, declining number over timeFamily class and economic immigrants appear to be equally as important
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Presenter
Presentation Notes
Economic immigrants consistently the largest category of immigrants, increasing over timeOther immigration levels fairly constant over time
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Presenter
Presentation Notes
Comparison slide-Ontario economic immigration is largest, followed by family, economic and other-Economic immigration sometimes surpassed by family immigration in Northern Ontario, otherwise trends pretty similar—similarities explained by the fact that NO immigration is greatly influenced by Northeastern Ontario immigration 



Secondary Migration
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High Rates of Secondary Migration

Source: Michael Haan Report on secondary migration

After 10 years over 40% of immigrants 
who landed in Ontario in 2001 had 
moved municipalities 

Approximately 90% of that movement 
was in Ontario. 

40% of skilled newcomers say 
that they are willing to consider 
relocation to small/rural 
towns—Attracting Immigrants 
to Ontario’s Non-Urban 
Communities

25

Presenter
Presentation Notes
Huge opportunity to capture that secondary migration of immigrants as data shows that immigrant mobility in Ontario is very high and that immigrants are willing to consider relocating to a more rural setting



Estimating Secondary Migration in 
Northern Ontario 
Community % of Secondary Migrants Served in 2015

Sault Ste. Marie ~58%

Thunder Bay ~52%

North Bay ~43%

Timmins ~33%

Source: Multicultural Centre Data
26

Presenter
Presentation Notes
% served estimate using multicultural center data as was available—just meant to be an estimateDo not have data for Sudbury or KenoraHighest rate in Sault Ste. Marie, lowest in Timmins although this fluctuates from year to year. Conclusion that can be drawn is secondary migration is significant to immigration in Northern Ontario. 



Where are secondary immigrants coming from?

Source: Northern Ontario Immigration Report, 2015
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Presenter
Presentation Notes
Toronto a common source of immigrants for both 



Retention
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Retention: Where are immigrants leaving for?
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Presenter
Presentation Notes
Toronto is a destination for immigrants from both regions



International Students
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Presenter
Presentation Notes
Note: includes students studying at satellite campuses in Southern Ontario Increasing over time for colleges and universities
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Presenter
Presentation Notes
Every university but Nipissing has seen a growth in their number of international students
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Presenter
Presentation Notes
Cambrian College leading the pack—mostly at Barrydowne campus (896), but a sizeable chunk at the York campus (279)
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Source: CUDO, OCAS and CANSIM 051-0063 

Presenter
Presentation Notes
International students at Northern PSE institutions has increased tremendously while the number of immigrants to Northern Ontario has not. If we could attract even a portion of the international students to immigrate, it would be an easier way to boost numbers. Next slide for reasons why international students are desirable and the future



International Students

“I believe international students are among the most fertile 
source of new immigrants for Canada. By definition, they are 
educated. They speak English or French. They know 
something about the country, so they should be first on our list 
of people who we court to come to Canada.”

-Immigration Minister John McCallum

35

Presenter
Presentation Notes
Demonstrates a growing recognition of the potential of international students as candidates for immigration by policy makers and the federal government.Further advantages of international students: have knowledge of the region, Canadian credentials, possibly Canadian work experience—overall better candidates for immigration



Current International Student 
Retention Rates (An Estimate) 
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Source: IRCC

Presenter
Presentation Notes
Estimation of current retention of international students in Northern Ontario. Not very high numbers.CIC request for other CDs.



Source: Facts and Figures 2009
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Presenter
Presentation Notes
Only publicly available government numbers on international student retention. Increasing over the years—data only until 2009Can see that both the absolute number of foreign students increased and the percentage of foreign students that transitioned increased



Current Initiatives to Welcome 
International Students to Communities
• Immigration system needs to be changed to make it 

easier for international students to immigrate but, there 
are things that can be done on the community side too

• Laurentian University Police ride-along
• Sudbury post-secondary institutions market Sudbury as a 

destination when they hand out international 
acceptances

• “admit to Sudbury”
• Developed packages with the city 

38

Presenter
Presentation Notes
In order to increase student retention, a couple of things need to happen. First the federal government needs to change their immigration policies to make it easier for international students to transition to permanent residents. There are positive signs that the current government is moving in that direction. Secondly, communities and universities should do their part to ensure that international students feel welcomed in the university and community at large. If the first thing happens but, not the second, international students in NO may become Canadian citizens but, move elsewhere. Laurentian University is one Northern Ontario university who recognizes the importance of student-community integration. They organize an annual police ride along in which 10-20 international students are selected to ride with police to engender trust and overcome cultural barriers to accessing the police. They try to pick an international student from each ethnic community. In Sudbury PSE institutions send out acceptance packages for the institution and the city. Not only are you admitted to for example Cambrian but, you’re admitted to SudburyNeeds to be more cooperation between the city and the PSE institutions to make the city more attractive. Should do joint initiatives that include reducing racism and creating more internship opportunities for international students throughout the city.



Initiatives to Watch: Global Hamilton

• Global Hamilton Connect
• Vision: “enable international students and young newcomers to 

be fully aware of and have access to opportunities in order to 
live, work and play in Hamilton”

• Organize events, help international students navigate the 
immigration process, connect international students and 
newcomers to the Hamilton community and employers 

39

Presenter
Presentation Notes
Obviously have a much larger international student population but, there are still lessons to be learned and it could be adapted to a smaller level



Group-Based Recruiting

40



Schenectady: Targeting an Ethnic 
Community 
• Mayor decided to target the Guyanese immigrant 

community in New York to reverse population decline
• He ran bus trips from New York to Schenectady for the 

Guyanese community and acted as the tour guide
• Targeted Guyanese immigrants through Guyanese radio 

in NY
• Sold off cheap demolition houses
• Increased Guyanese population from 200 in 2001 to 10,000 

in 2016 

41

Presenter
Presentation Notes
Note: buses were free, funded by real estate and mortgage brokershttp://www.nytimes.com/2002/07/26/nyregion/for-schenectady-guyanese-strategy-mayor-goes-all-encourage-wave-hardworking.html 10,000 figure comes from Hamilton report “Immigrant Attraction to Hamilton: Backgrounder”Highly, highly successful immigration drive



Similar Distances: Schenectady in 
Northern Ontario

42

Presenter
Presentation Notes
Similar distances—could similar bus trips be done to Northern Ontario?



Winkler and Steinbach Mennonites
• Towns in Manitoba with histories of strong Mennonite 

communities
• Mennonite Center in Winkler and Steinbach used to 

attract Mennonites from Germany, Mexico and South 
America

• City representatives also went to Germany and Moscow 
primarily to recruit Mennonite Immigrants

• Northern Ontario Mennonites
• Some from Southern Ontario are already moving up (Mennonites 

in Timmins)—maybe it’s time to start recruiting internationally 
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Marketing
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Marketing

“The greatest source of information for the newcomers and 
international students for making decision to arrive in their 
respective province was from family, friends and university 
alumni. Hence, words of mouth are very important in 
attracting immigrants.”—Attracting and Retaining 
Immigrants to Newfoundland and Labrador

45

Presenter
Presentation Notes
Study published by Memorial UniversityAdditional facts62% of immigrants in Rainy River learned of Rainy River through friends and familyImportant to leverage the networks of existing immigrants. Get them to attract their family and friends. Family and friends network ties into attraction factors laterImportance of leveraging networks--Winkler—pioneer of the community immigration initiative in Manitoba—no longer in existence but, a report on Winkler stated ““Previous waves of immigrants further lend to the process through sustaining information flows and tangible links between Winkler and families, friends, and communities in the country of origin.”



Marketing in Northern Ontario
• Community branding

• Timmins “I’m in” campaign
• Immigration web portals

• One for all of Northwestern Ontario
• Fractured basis for Northeastern Ontario

• Cities have separate immigrant portals
• North Bay
• Sault Ste. Marie
• Greater Sudbury
• Timmins—section of EDC website
• But, a Northeastern Immigration Portal is underway lead by

Timmins

46

Presenter
Presentation Notes
Community branding—important to have a consistent message for how to market and promote the cityTimmins has done a very good job with branding. They launched the Timmins I’m in campaign in 2013. A campaign that centers on community pride, it was developed through consultations with approximately 1,000 people. The main message is that Timmins is a place of resources and opportunities. Note that the message is not immigrant specific but, has wider applicability as promoting the community to the wider population. (components of the brand logo) Sun=opportunity, McIntyre head frame=history, tress=resources. Campaign provides downloads of the logo with conditions of use as well as a databank of Timmins’ photos. Also is accompanied by videos and community brochures which highlight Timmins as a great place to live. 



Marketing for Inclusion
• Important for retention and integration purposes that 

immigrants are welcomed by communities. This involves 
measures taken to combat racism and promote                                       
acceptance.

• Sault Ste. Marie created a TV spot that won an                        
award in Paris building on the themes of diversity

• Nebraska also had a good                                                         
marketing campaign for inclusion

47

Presenter
Presentation Notes
Don’t just market to attract but, market to retain and integrate. Ties into NPI’s project on anti-racism surveying. Need to be able to quantify the problem before fixing it



Marketing for Inclusion
Nebraska Sault Ste. Marie

48



Per Capita Comparison
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Source: CANSIM 051-0063
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Presenter
Presentation Notes
Rate of immigration in 2015 (primary only) 2015 chosen as a representative year—graph would be similar for other yearsUnsurprising that bigger populations have more immigrants per capita. Size is an attraction factor—more on this later



CMA Comparison Across Canada
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Presenter
Presentation Notes
Northern Ontario communities, as highlighted in orange, do not do very well in this comparison



CA/CMA Comparison Across Canada

0

10

20

30

40

50

60

70

80

90

Elliot Lake Timmins Sault Ste Marie North Bay Greater Sudbury Thunder Bay Peterborough Prince George Red Deer

Im
m

ig
ra

tio
n 

p
er

 1
0k

 p
eo

p
le

CA/CMA 

Immigration per 10k people, 2011

52

Presenter
Presentation Notes
2011 data was used to increase accuracy, as 2011 was the most recent population data for the CAs (population captured in the census)Again Northern Ontario does not do very well



Provincial Immigration 
Comparison
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Presenter
Presentation Notes
Ontario receives the most number of immigrants, unsurprisingly, given their population
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Presenter
Presentation Notes
Observe that high immigration numbers doesn’t necessarily translate into high immigration per capita. The prairies are leading the way in per capita immigration. Note: PEI and Yukon with high immigrants per capita
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Presentation Notes
New Brunswick is increasingInterestingly, PEI has seen a higher number of immigrants than Newfoundland and Labrador, despite only being approximately 1/5 of the size. 



Quebec and Ontario
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Presentation Notes
Ontario immigration decreasing, Quebec increasing



Prairies and B.C.
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Presentation Notes
Prairies are increasing—Alberta best growth but Saskatchewan and Manitoba growing tooB.C. fluctuating, not increasing



Immigrant Employment 
Success
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Presenter
Presentation Notes
Newfoundland and Labrador excluded due to a lack of data. 
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Presenter
Presentation Notes
Immigrants in all but two provinces have higher unemployment rates than the Canadian born population. The smallest gap in unemployment between both populations is in Ontario. The three places where immigrants have lower unemployment rates than their Canadian counterparts are Toronto, New Brunswick and Prince Edward Island. Quebec and Montreal have a significant disparity between unemployment rates. In those places immigrants have the highest unemployment rates out of Canada. 
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Presentation Notes
The landed immigrant unemployment rate is higher overall than for the Canadian born population. Biggest unemployment gap is between those individuals educated at the university level. Most likely is indicative of the problems with foreign credential recognition. Unemployment rate for those with no degree, certificate or diploma is significantly lower for immigrants than for the Canadian born population. The unemployment for immigrant high school graduates is also marginally smaller than for the Canadian born population. 



Attraction Factors
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Presentation Notes
Presence of friends and family-consistently most dominant reason for choosing a destination2nd graph refers to economic class immigrants only Rainy River 2006 immigration study shows this trend continues in Northern Ontario. According to the Rainy River District Immigration study 46% of immigrants moved to Rainy River because of the presence of family and friends. 35% chose to move because of a job. Links back to family and friend immigrant networks as being very powerful both in disseminating information and in attracting other immigrants 



Summary
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Play to strengths
• Target secondary migration – GTA campaign?
• Jobs that ARE here
• Understand what migrants want
• Brand to match that
• Target groups and populations: friends and family
• Students – ambassadors, not residents
• Rules need to change:

• PNP – regional allocations (federal or provincial change)
• Data access – CIC, MPAC
• Students – work while learn etc.
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